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WHAT PARENTS, EDUCATORS, POLICE AND OTHERS CONCERNED ABOUT 

UNDERAGE DRINKING SHOULD KNOW ABOUT: 
 

ShotPaks® – “Portable Shots” 
 
How They Target Underage Drinkers: 
The product’s clear target audience is teens and college students (visit www.ShotPakinc.com and try to guess the 

ages of the pictured consumers). ShotPaks® attract kids with their cute, cartoonish packaging, similar to a juice 
pouch that one might find in a child’s lunchbox. Youth-friendly flavors include Lemon Drop, Sour Apple and Purple Hooter. 
“Straight up” (or “STR8UP,” to use the company’s text message-inspired lingo) varieties include rum, vodka, and whisky. 
ShotPak®, Inc. sponsors parties such as spring break and tailgating promotions. ShotPaks® also advertise to youth through 
their own page on myspace.com.  
 

Why They’re Dangerous:   
ShotPaks®, the “flask of the 21st century,” are a highly concealable product. They can easily be consumed in a car, 
transported to school or sneaked into a “supervised” underage drinking party. The colorful packaging may lead the 

consumer to believe it is a mixed drink, rather than the 80-proof liquor that it is. In addition, the combination of sweet flavors 
and distilled spirits is known to develop kids’ taste for hard alcohol. The product is also inexpensive and 
easily purchased in small quantities (a ShotPaks® binge-drinking episode will cost a teen only $5). 

 
How They Measure Up: 

Each 50 ml. package contains 40% alcohol by volume. One pouch represents slightly more than a 
standard drink (1.7 oz., as opposed to a standard drink size of 1.25-1.5 oz. for hard liquor). 

 
Where & How They’re Sold: 
Connecticut is currently the only state in the Northeast U.S. to carry ShotPaks® (they are 
distributed by ACE Distribution in Plainville and F & F Distribution in New London). They are 

typically sold as singles for 99 cents each but have recently become available in 6-packs, 15-packs and 60-
packs. ShotPaks® are available in package stores, but not in grocery or convenience stores because of 
their hard alcohol content. Their tax category is distilled spirits. 
 

What You Can Do: 
Ask local package stores and liquor distributors not to sell the product. Keep an eye out for ShotPaks® in the 
hands of underage youth. Remind your teen about the dangers of alcohol consumption.  Contact the CT Dept. of 

Consumer Protection and the state Attorney General’s office to share your concerns about this product. Educate parents, 
police, schools and community members about ShotPaks®. Join your regional or local drug and alcohol prevention council in 
planning a response to this product. 
 
The Governor’s Prevention Partnership promotes effective prevention throughout Connecticut by working with police, community 
coalitions, schools and campuses, youth groups, businesses and media to keep kids safe, successful and drug-free. Please contact us to 
learn more. Funding for this fact sheet was provided by the CT Office of Policy and Management through a grant from the Federal Office of 
Juvenile Justice and Delinquency Prevention.  
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